Folk On The Rocks

Request for Proposal
Branding and Website Development
November 6, 2016
Issued by: Folk On The Rocks
Representative: Carly Bradley
exec_director@ssimicro.com
867-920-7806

Purpose
Folk On The Rocks (FOTR) is requesting proposals for expertise to assist the Society in
undergoing a formal branding exercise that will include the professional development of
a new website that includes a platform to manage the volunteer database, track
volunteer communications, and a content management system.
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Introduction & Background
FOTR is a non-profit society that puts on an annual music festival and is in need of a new
website and professional services to undergo a formal branding exercise. Our goals are
to:
1. Present a professional and current image to performers, the public and our
sponsors;
2. Better organize volunteer and member intake;
3. Increase Festival visibility both locally and nationally; and
4. Present a unified image across all public platforms and create a recognizable
brand association.
The purpose of this Request for Proposal is to locate a source that can deliver what is
needed for the best overall value. While price is a significant factor, other criteria will
form the basis of our award decision, as more fully described in the Criteria for
Evaluation for Proposals section below.
The objective of this project is as follows: To improve the FOTR website and overall
branded image through the unification and redesign of all applicable marketing
opportunities and to create an organized system for online volunteer/member intake
and tracking.
The project can be described as follows: To develop a professional looking and easy-toupdate website for the FOTR Society that appeals to FOTR's target demographic. The
website should be aligned with all other marketing materials to create an easily
identifiable FOTR brand. Further marketing materials such as customized FOTR graphics
and visual standards for use on FOTR’s social media platforms, a sponsor deck, event
posters, event signage (for onsite), and other printed materials should also be created to
accompany the website.

Project Scope
The scope of the project entails further developing the overall FOTR brand into
something unique and identifiable that appeals to FOTR's target demographic. The main
focus is the FOTR website, which must include an easy to use platform that allows for
maximum functionality of Festival information, ticket sales, and volunteer sign-ups. The
new look should be modernized and extremely user friendly for both the public and for
the FOTR society.
With the launch of a new website FOTR would like to use this opportunity to solidify it’s

general identity. This identity should be recognizable through the
FOTR logo/graphics, standard brand colour coding, document
templates, a Sponsor Deck, a snap together banner (to be used as signage at events
throughout the year), and other visuals that run outside of each Festival’s individual
theme. The successful bidder will be responsible for creating the branding graphics,
website and other branded visuals to be used for FOTR promotional materials as
required by FOTR.
The successful bidder must provide three wireframe options for FOTR’s consideration.
Once a website layout is selected, at least two theme/styles must be provided for
FOTR’s consideration.
Acceptance Criteria for Project Completion
The following acceptance criteria will be used to determine successful completion of the
project:
1. Clear vision of the FOTR brand with a full set of visuals to fit
2. Complete and fully functioning website that includes the following, in addition to
the current functionality:
a. A countdown to the Festival
b. Ticket sales directly on the website (connected through FOTR’s ticket
provider)
c. Content management system
d. A volunteer tracking tool that is easy to use and accessible through the
back end of the website
e. An online shop (allowing FOTR to sell merchandise year round)
f. Plugged in Google analytics and Google alerts or other data tracking tools
for maximized site traffic information
g. Playlist of performers on line-up (possibly connected through Spotify)
h. Social media stream
i. Further information on Yellowknife’s many attractions and local
accommodations
3. Website plan with a site map, and a training session with FOTR
4. Complete Sponsor Deck with current FOTR Branding
5. The logo and any other accompanying graphics or marketing files/materials for
the new branding scheme should be provided to FOTR in the formats of jpeg,
pdf, png, high resolution (for print), and dst.
Request for Proposal and Project Timelines:
• Request for Proposal Issuance: November 7, 2016
• Notification
• Proposals Due: November 25, 2016
• Selection of Top Bidders / Notification to Unsuccessful Bidders: November 29,
2016

•
•
•
•

Start of Negotiation: December 2, 2016
Contract Award/Notification to Unsuccessful Bidders:
December 9th, 2016
Project Start Date: January 12, 2016
Project completion is March 1st, 2016.

Budget
FOTR’s budget for the project is $17,000.
Communication
All communication with FOTR will be with Carly Bradley (contact information listed
above) who will relay information as needed to the FOTR Board of Directors.
Weekly emails from the successful bidder to FOTR should be sent to provide reports on
project progress, budget, red flags, and directional information needed to move
forward. These emails should also include regular visual updates and samples of
branding/site progress.

Submission Guidelines & Requirements
The following submission guidelines & requirements apply to this Request for Proposal:
1. Only qualified individuals or firms with prior experience on projects such as this
should submit proposals in response to this Request for Proposal.
2. Bidders intent on submitting a proposal should so notify the representative
identified above no later than November 18, 2016. After intent has been
submitted the Bidder may conduct a consultation with FOTR to discuss the
project needs further.
3. Bidders must include:
a. their understanding of the scope of the project;
b. a minimum of two projects that are substantially similar to this project as
part of their response, including references for each. Examples of work
should be provided as well;
c. a technical section must be provided that is not more than three pages.
This technical proposal must provide an overview of the proposed
solution as well as resumes of all key personnel performing the work. In
addition, the technical proposal should provide a proposed schedule and
milestones, as applicable;
d. a visual schematic or two mock website frames that reflect the branding
direction proposed by the Bidder; and
e. a price section must be provided that is not more than two pages. This
section should indicate the overall fixed price for the project, along with
an hourly rate should further work be required outside the original scope.
f. Standard terms and conditions, if applicable.

4. All terms and conditions will be subject to negotiation.
5. Proposals must remain valid for a period of 45 days.
6. A representative that is authorized to commit the bidder’s company must sign
the proposal.

Criteria for the Evaluation of Proposals
FOTR will rate proposals based on the following factors, with cost being the most
important:
•
•
•
•
•
•
•

Responsiveness to the requirements set forth in this Request for Proposal
Relevant past performance/experience
Samples of work
Visual schematics presented
Cost, including an assessment of total cost of ownership
Technical expertise/experience of bidder and bidder’s staff
Bidders may propose an alternate date for project completion, however, this
date will be considered during the evaluation of proposals

FOTR anticipates selecting at least two individuals or firms to enter into more in-depth
discussions. FOTR reserves the right to award to the bidder that presents the best value
as determined solely by FOTR in its absolute discretion.

